
Commercial Misting Systems Keep Businesses
With An Outdoor Element In The Cool

As the summer months and warmer temperatures
approach, businesses ranging from restaurants with
outdoor seating to car washes and outdoor shopping
malls are charged with making sure their customers
remain cool and comfortable.  Faced with this challenge,
many business owners turn to advanced misting systems
featuring outdoor misting to keep things cool. Misting
options come in many shapes and forms, but a
commercial misting system is best for keeping the
outdoor option open to your business and its patrons all
summer long.

outdoor mistingTemperatures in the Desert Southwest
reach triple digits regularly, but it doesn't stop patrons
from dining outdoors.  That's because for restaurateurs
and other business owners in the region a great misting
system is a recognized part of doing business.  Whereas
a misting fan or other options are better suited for smaller

spaces, commercial misting systems can produce up to the equivalent of six cooling fans per ton
of evaporative cooling, making them perfect for large spaces and even larger numbers of people.
The Use of 304 stainless steel tubing, stainless, brass fog, and mist nozzles, and state of the art
pump modules help to create a 10 micron fog droplet that can cool up to 30 degrees Fahrenheit.
And while you may not know or care what a 10 micron fog droplet is, 30 degrees speaks for itself.

A common complaint concerning outdoor misting systems is their tendency to leave those using
them feeling damp if not downright wet.  The bottom line is that a misting system should never
make your patrons feel as though they should be wearing a swimsuit.  On the contrary, most top
of the line commercial patio misters feature a 1,000 psi pump system that creates flash
evaporation without any residual moisture.  The end result is a cooler climate, and a dry one as
well.

Commercial misting systems have proven to be valuable assets to businesses with an outdoor
element to their service.  Summer and sunshine are good things, and they don't have to be the
enemy.  In fact they shouldn't be, so let your customers escape from indoors and enjoy all that
summer has to offer while keeping cool in temperatures normally associated with spring or fall.


